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The Bomb Booch
Brand Identity

Brand identity and packaging for a 
fresh, alcoholic kombucha drink.



The Bomb Booch is a set of 4  
hardcore kombucha drinks.

The concept is inspired by bright and funky retro stickers 
from the 90’s. For a modern twist using “emoji” style bomb 
illustrations for each flavour. Each label has a sassy and 
feminine conceptual name that matches with varying faces 
of each “bomb”. 

The lips, colours, and sunglasses change for each can, 
representing the different moods and personalties of the 
target audience. The lips from each face is also used as a 
background pattern for each can. Each conceptual name 
has a cheeky and lighthearted undertone to match with the 
young, feminine vibe of the brand.



Process



Logo Sketches







Smooth Operator
Brand Identity

Brand identity, packaging & app design  
for a mocktail bar & lounge.



Smoothie bar by day, mocktail lounge 
by night – inspired by the soulful 
music of Sade.

Smooth Operator takes a modern twist on old school jazz, 
soul, and funk lounges in Chicago from the 80’s/90’s. The 
mic represents music, as their would be live jazz/funk/soul 
music performers on weekends and a DJ playing smooth 
classics during the week. 

The neon sign inspired font, is more complex than the more 
common ones you see. This is to give a distinctive and high-
end and modern look while still paying tribute to the classic 
neon signs you would find in traditional jazz lounges.



Inspiration Board/Concept



Logo Sketches



Chosen Direction



Signature mocktails, each named after a song by Sade



Mocktail mixers (spices, sugars, & dried fruit)



Smooth Operator App



Smooth Operator App



Instagram and website



Smooth Operator signature record with music played at the lounge.



Esoteric
Magazine Editorial

Nameplate and layout for a creative 
high-end, quarterly magazine.



Esoteric is a minimalistic, creative 
magazine featuring artists and 
creators from around the world.

The design was aimed to be simple but significant. With a 
focus on beautiful typography, grids, lines, and minimal use 
of colour, every placement of elements is intentional and 
pays attention to small details while keeping a consistent 
style across all pages. 

The style is inspired by nature photographer who use black 
and white edits and contrast to create a dramatic mood. 
The featured layouts are meant to be asymmetrical but 
balanced. Each page uses a thin line to connect images or 
text, as well as transparent pastel coloured blocks.



Covers for Issue Two and Three



Mood Board













Ada & Evie
Brand Identity: Skin Care Meets Fashion

Brand identity and packaging for 
a luxary skin care series.



Ada & Evie is a luxurious, organic skin 
care line inspired by the rich fabrics 
used in the Victorian era.

The concept for this brand was to create a high-end, all 
natural skin care line that captures the richness of the 
fabrics and layers seen in Victorian era fashion. The name 
Ada & Evie is also a nod to the “Adam & Eve” concept but 
instead, uses two female names to represent a female 
relationship. These  names  were popular during the 
Victorian era, Ada meaning “adornment” and Evie meaning 
“life”. 

The conceptual names for each product connects back to 
the Adam & Eve story as well. The design solution was to 
use images of rich, vibrant fabrics that have the appearance 
of being draped over the box packaging and using a 
monochromatic variation of the logo to match each product 
in the series. 



Process (Skin Care Meets Fashion)
Victorian Era



Logo Process



Flat labels for box packaging



Skin care box set



Minding Her Business
Book Series Jacket Design

Colourful and bold book series design 
for creative women in business.



Minding Her Business is a book series 
as “The Creative Woman’s Toolkit”.

The concept for this book series project was to create a 
a fun, colourful, “scrapbook” design inspired by New York 
School style artists such as Saul Bass. Using a ‘papercut 
font’ combines with layering and block style icons that 
change across each book cover. A jagged cut toolbox with 
the tagline in it was aimed to look as if the title of the book 
is projecting out of the toolbox. The secondary typface was 
a handwritten script font to enhance the crafty and playful 
style of the design. A textured, pencil crayon background 
was used to again create more dimension and layers to the 
covers. Each book changes the colour combination while 
maintaining the same layout and style.



Book Choices & Cover Inspiration



Mood Board



Chosen Direction (sketches)

Secondary Direction (rejected)







Are You Dating  
a Narcissist?
Poster Campaign

Bringing awareness to the warning signs 
of dating a toxic or narcissistic person.



Poster campaign to bring awareness 
to emotional abuse and manipulation 
tactics in relationships and dating.

A series of 6 posters using dead and damaged roses to 
represent the emotional, spiritual, and physical deterioration 
that can come from a toxic relationship.

Each poster has the same QR code linking to an informative 
podcast episode called “Are You Dating a Narcissist?” 
by the Girls Gotta Eat Podcast (see next page). They 
talk narcissism and dating with a true expert -- clinical 
psychologist, professor of psychology, and best-selling 
author Dr. Ramani Durvasula.



It’s the long overdue, much-needed episode on narcissists 
with a true expert -- clinical psychologist, professor of 
psychology, and best-selling author Dr. Ramani Durvasula. 
We are discussing what a narcissist actually is, why people 
are attracted to them, what dating one looks like, what to 
do/how to leave if you’re dating one, and the effect dating 
a narcissist can have on you. Dr. Ramani also breaks 
down the differences between narcissists, sociopaths, and 
psychopaths, and we hit her with burning questions like 
“What happens when two narcissists date?” and “Are we all 
a little bit narcissistic?” Before she joins us, we catch up on 
Ashley’s ghosting situation, and a trash DM Rayna received. 
Hope you enjoy!

Check out Dr. Ramani on YouTube at DoctorRamani and 
visit her website at www.doctor-ramani.com.

Follow us on Instagram @GirlsGottaEatPodcast, Rayna @
Rayna.Greenberg, and Ashley @AshHess. Visit our website 
for tour dates, merchandise, and more.



Mood Board/Topic Idea



Process












